
PLATFORM



*First we established the creative 
platform for their global rebrand…
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If we’ve learned anything over the past 200 years, it’s that confidence, 
comfort and creativity are the common threads in our iconic footwear 

and the people who wear them.
They say your past is only as powerful as your future.

And while our track record gives us the credibility to behave courageously, it’s the 
work we do today that will create a more comfortable, inclusive tomorrow.

We’re proud of the team we continue to build, and the shoes we continue to innovate. 
Proud of the freethinkers, mountain-movers, lovers, protectors,

agents of better, and everyone dedicated to our mission.
And with every small step we take together, we build momentum so that when we 

pause to glance in the rearview, we see a movement already underway. 

So we ask…how will you
MOVE THE WORLD AHEAD.

*Then we reimagined it for internal audiences 
who needed to feel ownership, too.



HR/PEOPLE COMMS



PPT/SLIDES TEMPLATES







BOOKLET COVERS



HR BOOKLET COVERS



HR BOOKLET COVERS | GRAPHIC SUITE

Cyan Orange Blue Pink Purple



HR BOOKLET COVERS



HR BOOKLET COVERS



ONBOARDING MATERIALS



PREBOARDING 
INFOGRAPHIC



HR LETTERHEADS



HR LETTERHEADS | COLOR SUITE

Cyan Orange Blue Pink Purple



EMPLOYEE SHOE DISCOUNT



BENEFITS AT A GLANCE DOC

HEALTH BENEFITS

INCOME PROTECTION

REFRESH & RELAX

ADDITIONAL PERKS AT 
CLARKS

Our success depends on our people’s ability to be healthy and happy. By ensuring that each 
individual voice is heard, we’re fostering an environment that is as respectful as it is 
rewarding. And a big part of that is giving our employees benefits and perks to live well 
outside of their career. Take a look at what we have to offer.



EMPLOYEE WELCOME EMAIL HEADER + BOILERPLATE COPY

While our history of innovation 
and progress give us the 
credibility to behave 
courageously, it’s the work 
we do today that creates a 
more comfortable and inclusive 
tomorrow.

We’re proud of the team we’ve 
built, and excited to add you to it.

WELCOME TO CLARKS!

Because with every step we 
take together, we build 
momentum, so that when we 
glance in the rearview, we see 
a movement already 
underway. 

So we ask…how will you
MOVE THE WORLD AHEAD?



JOBS/RECRUITMENT SITE



JOBS WEBSITE



JOBS WEBSITE | ABOVE THE FOLD



Headline

Shaping a Legacy

Copy
For 200 years, we’ve been 
innovating footwear and our 
industry by making people more 
comfortable with every step 
they take. 

Button
Learn More

The full About Us page should focus content on 
the Position, Mission, Values, Actions, etc of the 
company to better define what For The World 
Ahead means for prospective employees. 

JOBS WEBSITE | ABOUT US



Headline

Creating an Experience

Copy
Retail is the point of connection 
between customer, product, and 
brand. By putting stores where 
our customers are, and staffing 
those stores with inspired 
teams, we bring the brand to the 
people. 

Button
Apply

Linking to full retail/seasonal jobs page

JOBS WEBSITE | RETAIL



Headline

Work to Make 
a Difference

Copy
Bring your skill, experience, and 
passion to a dozen different 
departments from product 
design and marketing, to 
operations and human 
resources. Build a career that 
moves the world ahead. 

Button
Search Jobs

Linking to full Business Areas page, but we 
suggest renaming that page to “Positions” 
or “Careers” indicating involvement from the 
person viewing that page. 

JOBS WEBSITE | POSITIONS 



Headline

Empowering Everyone

Copy
We believe that working for the 
world ahead starts from within. 
By offering generous packages 
and opportunities for growth, 
we’re giving our employees 
resources to thrive in more ways 
than one. 

Button
Look Inside

Linking to full Working With Us page.

JOBS WEBSITE | WORKING WITH US



TOWN HALL SCRIPT
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TOWN HALL INTRODUCTION | The Intention 
We see an opportunity here to enhance an emotive human-to-human introduction of the Internal Brand, instead of solely unveiling 
new tangible tools for employees to utilize (e.g. templates, onboarding materials, etc.). 

At an employee Town Hall, could member of the management team “introduce” the idea that Clarks employees are the ones who 
drive “For The World Ahead,” and unveil the calling of “Move The World Ahead”? By providing context behind the campaign, we can 
bolster employee understanding of the call to action and inspire them to get behind it.
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TOWN HALL SCRIPT
Last year was a big one here at Clarks as we launched a new global brand campaign that will lead us to the company’s 200th birthday.
By now I’m sure you’ve seen the work. For The World Ahead is our new tagline and the Clarks Collective is representative of all of us.
But before we move forward, we wanted to rewind a bit and bring you along the journey of how we got there.
It all started with a new mission statement built off our storied history: TO EMPOWER EVERYONE WITH THE FREEDOM TO MOVE COMFORTABLY. 

It’s a big thought. Clarks, you see, is more than a footwear company, we’re a global and cultural icon. And because of this, we owe it to our customers, 
and our team, to leave the world in a better place than when we found it.

ON SCREEN: *Flash the Mission on screen*

And we’re able to pursue this mission by having a foundational set of values that guide us along the way. We call them the 5 Cs. They’re what we believe 
in, and what we hold ourselves to each and every day…

ON SCREEN: Flash the 5 Cs on screen*

1. Commit to COMMUNITY: Putting communities, and their needs, at the heart of everything we do. 
2. Prioritize CURIOSITY: We are constantly discovering innovative ways to design shoes, and connect with our consumers.
3. Behave CONSCIENTIOUSLY: We have a circular approach to shoemaking that minimizes our environmental footprint and supports global communities.
4. Pursue CLARITY: From how we speak, to how we act, we are always transparent. 
5. Foster COURAGE: We consistently encourage and support positive change, beyond the walls of our industry. Because at the heart of moving 
comfortably is self-expression.

Continued…
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TOWN HALL SCRIPT
…continued.

These values of ours aren’t new. The truth is we’ve been making strides for nearly 200 years. Our history and heritage give us license to originate, not imitate, behave 
courageously, act responsibility, and create the future informed by the past, but always of the present. And it’s that spirit and attitude that landed us on For The World 
Ahead as our new path forward.

ON SCREEN: *Play FTWA manifesto video*

We’re originators here at Clarks, not imitators. It’s who we are, who we’ve always been. When we move together, small steps become big strides. And to change the 
world of tomorrow, we’re doing things differently today. Our path to 200 started by collaborating with some incredible change-makers and ambassadors championing 
racial equality, mental health awareness, LGBTQIA+ advocacy, and family rights activism.

ON SCREEN: Play Clarks Collective sizzle video*

With diverse backgrounds, careers and lifestyles, the Clarks Collective share a key passion: the determination to create authentic social change and make a 
difference today and for the world ahead. The Clarks Collective isn’t just 5 people, though, it’s all of us. Everyone here is part of the collective.

Continued…

 



CLARKS | FTWA INTERNAL BRANDING
For internal purposes only

32

TOWN HALL SCRIPT
…continued.

And in order for us at Clarks to continue bringing our For The World Ahead platform to life, we’re establishing our own internal rallying cry…

ON SCREEN: *Flash For The World Ahead lock-up on screen, click to next slide so it changes to Move The World Ahead*

Because if Clarks as a brand is all about being For The World Ahead, then each and every one of us working here today has a responsibility to help Move The World 
Ahead so we can reach that goal. 

Get involved in your communities, here are work and at home. Be curious, don’t settle, find different paths. Speak out and speak loud for causes that are important to 
you, your neighbors, the world. And trust that small steps lead to big change that can last generations.

You’ll start to see more of our internal communications infused with the Move The World Ahead spirit—keeping our mission always close to heart.

ON SCREEN: *collage of updated internal docs, ie pamphlets, ppt slides, websites, etc.*

We’re the spark. We’re the instigators. And when we’re all focused on the same objective, we can continue accomplishing great things.

We’re proud of the team we continue to build, and the shoes we continue to innovate. 

Proud of the freethinkers, mountain-movers, lovers, protectors, agents of better, and everyone dedicated to our mission.

And with every small step we take together, we build momentum so that when we pause to glance in the rearview, we see a movement already underway.

Let’s continue making this company great together. Thank you.



INTERNAL COMMS



INTRANET



INTRANET  | HEADER + BRANDING



INTRANET  | ABOUT US



HEADERS & HERO IMAGES



EMAIL HEADER
MESSAGE FROM _______



EMAIL HEADER
GLOBAL MESSAGE



EMAIL HEADER
COUNTRY MESSAGE



EMAIL HEADER
LOCATION-SPECIFIC MESSAGE



EMAIL HEADER
MARKETING MESSAGE



EMAIL HEADER
OGSP



HEADERS  | YAMMER



HEADERS  | YAMMER



YOUR NEWS HEADERS  | NEWSLETTER



YOUR NEWS HEADERS  | NEWSLETTER



YOUR NEWS HEADERS  | INTRANET



OFFICE TV SCREENS
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OFFICE SCREENS | ANIMATION BOARDS
OPTION 1

FRAME 1
Open on “For The World Ahead” 

on a black and white photo/video. 

Manifesto line begins to slowly fade in.

FRAME 2
“For” fades out as “Move” animates on 

screen as if it’s being written.

Manifesto line continues to fade in.

On the far right, the vertical blue line moves 
up the screen (timed with “Move”).

FRAME 3
Animation ends once “Move” and vertical 

blue line have animated on screen.



OFFICE SCREENS | ANIMATION BOARDS
OPTION 2

FRAME 1
We employ a ‘wipe’ of color to get to our 

bumper content. The cyan bars would 
move from left to right over a black and 

white image.

FRAME 2
As the cyan bars settle on the right, our 

FTWA and manifesto line fades in as 
“Move” gets written on screen. 

FRAME 3
Animation ends once “Move” 

is fully written.



OFFICE POSTERS
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OFFICE NOTICE BOARD



NOTICE TEMPLATES



NOTICE TEMPLATES



HQ/PHYSICAL SPACES



HQ | COWSHED WALLPAPER  



RECAP




